Key Responsibilities:
1. Design engaging graphics for marketing materials, including brochures, flyers, posters, and banners.
2. Develop visual content for digital platforms such as websites, social media channels, and email campaigns.
3. Collaborate with the marketing team to brainstorm and execute creative concepts that align with brand objectives.
4. Ensure all designs adhere to brand guidelines and maintain consistency across different channels.
5. Manage multiple projects simultaneously and deliver high-quality work within established timelines.
Qualifications:
1. Bachelor's degree in Graphic Design, Visual Arts, or related field.
2. Proficiency in design software such as Adobe Creative Suite (Photoshop, Illustrator, InDesign).
3. Strong portfolio showcasing a range of design projects and styles.
4. Excellent understanding of design principles, typography, and color theory.
5. Ability to work independently and collaboratively in a fast-paced environment.
6. Effective communication and time management skills.
7. Experience with web design and HTML/CSS (preferred but not required).
8. A passion for creativity and a desire to produce innovative designs.
Additional Information:
· This is a full-time position based at our [Location].
· Competitive salary and benefits package offered.
· Opportunities for professional development and career advancement.
· A supportive and collaborative work environment where creativity is valued and encouraged.
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